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DIRT! The Movie 

• 3 “S‟s” Soil / Sustainability / Stewardship 

• DIRT! Portrays the story of the Soil

• Nobel Laureates & world renown experts 

• Soil is ALIVE and needs to be cared for



• Viewers of the movie would never look at the dirt below their 
feet in the same way again!

• The DIRT Kit will further raise awareness, as a take-away kit 
for the every day gardener or large scale agriculture.

• Highlights the importance of using compost.

• Over 100 tests done with Kellogg products.

• Integrate Kits in school curriculum. Educating future 
stewardship.

• Google Earth is the next evolution of the concept
– Interactive map

Vision



DIRT Kit / Probe

-Technology used on the Mars Rover 

-Not just a soil test. 

-A living breathing soil test

-Measures CO2 within soil





Truths Of Marketing Compost
• Compost Cures the Planet

• It‟s a matter of TRIBES

• Permission vs. Interruption Marketing 

• A Battle of Perceptions NOT Products

• Word of Mouth vs Sales Pitch

• Transparency 

– (no one buys a Meatball Sundae)





• Africa Pictures – compost pile video clip



• Kellogg has Partnered with 

• Plant with Purpose

– Similarity to Kellogg Model

• Leadership

• Providing Knowledge

• Instigating Change

• Following through with Ideas

• Encouraging Creativity





1. CHINA

2. INDIA

3. FACEBOOK
•700 billion minutes per month on Facebook

1/2 of Our

World’s Population

is Under 35!
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There are so many 

Marketing Messages



&



Garden Gurus



So Many Methods Communicate
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• Smartphones Grew 80+% Since „08!

• iPhone has 250,000+ Apps!

• 96% of Gen Y Social Network!

• 67% Want to Follow Their Stores!

• 87% Check More Than Once a Day!

We’re Mobile!



Word of Mouth!
• “A good name is more desirable than 

great riches; to be esteemed is better 

than silver or gold.” - Proverbs 22:1

• Top of Mind Awareness

• Interruption vs. Permission

• Streets vs. Internet



Focus on

Mobile

Females





Marketing

A Battle of

Perceptions

NOT

Products



FERN

@LifeOnTheBlcny

Blog about container gardening 
on balconies and patios. Edibles, 
ornamentals, I love it all! Certified 

master gardener, class of 2010!

ADRIANA

@AnarchyGarden

Vegan, Master Gardener, Horticulturist, 
Community Garden Manager, and 

Guerrilla Gardener. Everyone has the 
right to access healthy organic food!







The Wind Beneath …







Pumpkinmania.Blogspot.com



cross-pollinating great ideas!



WEBSITE

WEBSITE









Product Knowledge

& Sales Training



1. New Packaging!!!

2. 100% Natural & Organic

3. Composted & Cured

4. Complete & Balanced

5. Locally MFG

6. Expert Endorsed

PREMIUM GARDEN SOILS







Kelp

Alfalfa

Chicken

Bat Guano

Worm Castings

Tricontanol

Gibberellins

Long-lasting

Enzymes

Auxins

ENYZMES & HORMONES

SOIL

NUTRIENT

PACKAGE



It took us 2 ½ Years!



APPROVED FOR ORGANIC GROWING!

NO

Synthetics

Contamination

Radiation

YES

100% Organic & Natural Ingredients

MFG Process Documented

Nutrients Tested

Heavy Metals Tested

Elemental Sulfur Tested

Bacteria Tested

Fungi Tested

Humates Tested



The Next Generation of Organics!

All Mixes Available in 4, 12, 25 & 50 Lbs

OMRI LISTED FERTILIZERS



WHAT’S IN THE BAG?  NUTRIENTS!

Dried Poultry Waste
Quick Release of NPK!

Feather Meal
Slow Release of NPK!

Bone Meal
Loaded with Calcium!

Kelp Meal
Lots of Trace Minerals!

Alfalfa Meal
Rich in Micronutrients!

Potassium Sulfate
Overall Plant Health!



• Partnered with EMA

– Schools and Gardening

• Bringing attention to growing organically

• Providing Knowledge to grow their own food

• Providing Products for the Gardens

• Providing Children with lifelong skills

• Investing in the New Generation of Gardener

– Introducing Debbie Levin, 

• Director, EMA



2010 EMA Awards



What do we do to HELP? 



Venice – Feb 2010 



Carson – Feb 2010 



Venice – May 2010 








